The Web Savvy Florist

Search Engine Optimization (SED) Technigues to Boost Web
gite Traffic to your Online Store

Floral Expo 2008

The Web, a current snapshot
= 155 Milllon Web sites
* Increasing at 5 percent per month

* From more than 330 Million Iiving In U.5., 233 Million surf
the Web

= 70 Percent of the population
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Search Engine Statistics

* 300-500 million searches a day

* 90 percent of users tap search in a surfing session

* B1 percent who search for a product or service, find It
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SEOQ Value Proposition

* 10 result listings on the first results page, around 90
percent click to only sites on this first page*

= A handful of traditional florists in any given 2ip code range,
town, small clty In the Mew England area.

* Most common searches: lorst,” “llowers™ “dellvery” and
geographic word or phrase,

* Basic optimization will get you In at least this top 10.
Better optimization gets you higher on this top 10,
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You Can Do This!

* Mythbuster: SED Is too techie . . . Mercury, Fax, POS was
“too techle® at some palnt.

* Not rocket science, It's business science, Search Engine
Optimization (SED) is now @ core business strategy.

* Many SED tools are FREE. It does take some time but well
worth the investment.

* Your store or the competition? Do nothing, get nothimg. Do
something, perhaps get everything.
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SEQ Component: Text and Keywords

+ It's all about simple text. HTTP = hyper TEXT transfer
protocol.

= Search englnes scan and Iindex Into thelr databases all the
text within Web sites,

* Search engines compare teéxt from one site to another, as
well as how these sites are linked = more on this [ater = (o

gualify relevance. Higher the relevance, the higher you get
on the search results.
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Search Engine Conundrum

* Enigmas - the constant mystery In search englne
optimization.

= Algorithms are and will always be a mystery.

* Key to stay on top of search engine trends and tendencies.
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Keyword Suggestions

* Keywords describe your products and services,

* Keywords describe your business, how you run It and your
history. Words you could use to describe how unigue you
are compared to the competition.

* Delivery areas by clty, county and region. Dellvery zip
codes and telephone area codes.

* Local hospitals, funeral parlors, country clubs, meetings
halls, ete.
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Keyword Placement: Title Tag
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Hewnrd Placement: Headers
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Keyword Placement: Meta Tags
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Keyword Placement: Body Text

o

Eliine's Florist & LA Baskels

B A e R

More Keyword Tips

* Name subpages using keywords such as
hittp:/ S yoursite.com/weddings.htmil

* Keywords as a directory
hitp, /wew yoursite.com/ weddings/

* New domain name with keywords such as
hittp:./ /www flowersforchicago.com or
hitp:/ www.funeralflowerschicago.com

= Avold keywords in graphics.

SLSAF oo
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Questions?
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SEQ Component: Reference Links

* Links allow Web sites to refer to each other, bullding
relevance.

= Search engines follow links to score Web sites on
relevance.

* Duthound vs. Inbound: More inbound links the better.

= Quality inbound links are critlcal.

16

Sunday, March 2, 2008



Sources for Inbound Links

* Professional organizations

* AIFD

* State or reglonal floral association

* Link from Soclety of Amerlcan Florists

http./ S wanw. salnow.org
http:Swww . aboutflowers. com

42 SAF | 17
Sources for Inbound Links
* Local ehamber of commerce
» Vigitors o conventlon bureau
* Allled local businesses - request for a link exchange
= Local news Web sites
{,':' 5"511" g 18
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Search Engine “Local” Submissions

* http://listings.local yahoo.com

* http:/ www.google.com/local/add

« http:// elty. ask.com

S SAF & 19
Florist Online Directories
* hitp;//localflowershop.com
= httpe/ Swwwlocateaflowershop.com
* itk pe/ Swawnw i localflorist.com
= hitp:/ Seww flowershopnetwork.com
= Teleflora: httpe/ Afindaflorist.com
4% SAF | 20
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Participate in Social Media

* What is Social Medla? Blogs, Myspace and Facebook,
Videa sharing - Youtube, Photo sharing - Fllckr

* Social media bullds references to your Web site.

* Bposts positive online reputation, especially among
Generation Y, teen-age shoppers.

4LSAF i) 21
Start a Blog
* hitp/ Seww.wordpress.com
 http: Senww blogger. com
* itk pe/ Swawnwd divejournal.com
42 SAF I i 22
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Blog Away!
« Write a little every day, not a lot once a week.

* Write about design philosophy, flowers you ke working
with, new products, answers o common customer
guestions.

* Link back to your shop and provide address, keywords and
delivery areas.

» Examples: http://www. fairviewblog.com, http://
everydayflowers.blogspot.com

b AT ki

- Sr— S g . S 3
——— s RS R S SRR SN W S SSEnam

==
- S W

U o e - w—
N ORI R S M. W i i
S T T ey e——
S e T -
S - S - -
S N e i S - - T W ——
R - - T T - G W ==
P e ——

=
— - Ny 1 S S N - e
g . —
R M ————
s =
- = PR -

D R = ey

= ]
L L ey, C -~

e L e

T A - - i

e - s — - =5 —
= =
- =
e T ey o G ew m—
B orreewram ow o TR ELa amm D e mom tmmm
[ ="
o S . S S
. S S L S R N R S
A B L S S . S B

Sunday, March 2, 2008




Dive into Social Networking

* Create profiles with

hEtp: W myspace.com
hitp,/'www.facebook.com

* Load profiles full of your business information and
keywords and most Importantly, a link to your shop.

* Keep profiles updated! Update it when you update your

regular Web site.

* Consider running speclals and promotions.
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Video and Photos

* Dpen accounts at

hitp: Swww youtube, com
hitp:” v flickr.com

* Upload videos and photos of event work, designers at
WOrK, every arrangement, etc.

*“Tag" everything! Be descriptive and use your shop name,
keywords and link back to your shop Web site.
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You it it
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Monitor your Web presence

* Google Analytics:
http:/ /wew google.com/analytics/

* Google and Yahoo “Alerts”
hitp./ /www.googdle com/alerts
http./ alerts.yahoo.com

* Technorati “Watchlist”
hitp:,/ www.technoratl.com
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Contact Information

« Add me as a professional link!
hitp:/ Swww linkedin.com/In/renatosogueco

* Add me as a friend!
http:/ Swww facebook.com/

= g-miall; reogueco@salnow.org or renate@sogusco.com
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Thank You!

The Society of American Florists (SAF) is the association
that provides marketing, government advocacy,
Industry intelligence and best practices information

for all participants in the US. floral industry.

Please visit hitp://wyww.salnow. org for more information.

4% SAF & ies
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